


Showcasing the very best that
food and drink has to offer

Foodies food and drink festivals celebrate the finest in food and drink, speciality
and local produce and local restaurant talent. Michelin-starred and top chefs demonstrate
their culinary talents to an eager audience in the Chefs Theatre and restaurant tents.

Your attendance at a Foodies Festival gives you the opportunity to meet food and drink lovers,
to promote positive brand relationships and to sample and sell to a dedicated foodies
audience.

Involvement in the events gives brands exposure, encourages brand awareness and gives you
an opportunity to showcase and sell products to foodies keen to taste, buy, experience and
learn more about food and drink and the culinary arts.

Foodies Festivals are three day events, planned for public holidays and long weekends.
The locations are deliberately exclusive and aesthetically pleasing (Hampton Court Palace,
Hove Lawns and the Royal Palace of Holyrood House, Edinburgh).

The events and features are designed to encourage visitors to “make a day of it” with live music

and features including restaurant tents, Chefs Theatre, Food and Drinks masterclass theatres
and Cooking for Kids Theatre. Tickets are valid all weekend.
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Foodies visitors

Each Foodies Festival attracts up to 25,000 discerning
foodies over three days. Booking across the series offers
you an audience of up to 200,000 foodies.

Now in its fifth year, the events attract a foodies audience
exclusively ABC1 with an average spend of £75 to £95 per
person.

Attendees are primarily couples, groups of young
professionals and families, with a high disposable income,
a passion for food and drink, actively seeking to be inspired
and learn new recipes and techniques.

Foodies visitors are on the look out for new food and drink
products, and are keen to attend the food and drink
masterclasses, as well as meet producers, and learn about
new products and brands.

Foodies visitors take a day out to enjoy the event and love
the opportunity to sample and taste dishes from our
selection of top restaurants and chefs.

AUDIENCE PROFILE
. 42% Men - 58% Women
65% AB Adults L U
189% ABC1 Adults Tk s

Average spend per head at.show £75 - £95'r_r o
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Foodies is supported by high profile, Michelin-starred
talented chefs including:

Nadia Sawalha, Ed Baines, Galton Blackiston,

Jun Tanaka, Martin Blunos, Daniel Galmiche,

Cyrus Todiwala MBE, Tom Aikens, Tom Kitchin,

Jeff Bland and Martin Wishart.

Foodies is supported by high-end, premium brands
including:
Veuve Cliquot, Harvey Nichols, John Lewis, Bacardi,
Blackwells, Innocent, Pimms, San Miguel, Yellowtail,
Crabbies, San Miguel, Inspirit Brands, Browns, Martin
Millers, Ardbeg, Strathmore, Godminster, All Clad,
Le Creuset, Lavazza, Thorntons, Seafood Scotland,
Blackbottle, Kopperburg, Lactalis Mclelland, Kenwood,
Walkers and Mackies.
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Foodies testimonials

Thank you and all the team at Foodies Edinburgh for such a
great festival. The setup was intimate and friendly, staff
helpful, and very accommodating. Thousands of drams
sampled with such a positively welcoming response. See
you next year!

Brent Harcombe, Ardbeg Beastie

Our experience has been a really successful and fulfilling
one. The team at Foodies are keen to help and we are very
much looking forward to an exciting next festival season
and hope to build on the good work accomplished this year.
Michael Harman, Senior Events and Operations
Manager, William Norris for Veuve Clicquot

Bang! | don’t know if Oxford knew what hit it when Foodies
came to town. What a great mix of master classes and food
and drink. It was such a pleasure serving visitors coffee and
talking to people who were really passionate about food
and drink. The people of Oxford have been screaming out
for such a show.

James Maynard, Events Manager Andronicas Coffee

Foodies is an amazing celebration of the good things in life
and Cole Henley was very happy to join forces with the
festival in 2010 and lay on a barbecue restaurant for
visitors. It was a hugely vibrant and busy atmosphere and is
an event we will be proud to support in future years.
Anthony Groves, Director Cole Henley

We do over 100 shows a year and | just would like to say
that the Foodies team were extremely professional and
totally dedicated to making their shows run smoothly which
as an exhibitor is very important. The show for us was an
absolute success and our company has booked in for all the
events this year and will continue to support them.

Garry Jay Robey, Sales Impact, Vitamix

Foodies Festival — great friendly event. Met some well
connected chef’s and buyers so hopefully you might see
more of our produce at a restaurant or deli near you soon.
Chris Wildman, Managing Director, Paganum Produce




As an independent event, Foodies establishes key media
partnerships and cooperation resulting in significant
support from national press, radio and TV, key regional
press groups, and consumer magazines, including BBC
Radio and TV, ITV, BBC TV’s Saturday Kitchen, Channel
Four, The Times, The Sunday Times, The Guardian, Daily
Mail, Evening Standard, Metro, The Herald, Scotland on
Sunday, olive magazine, Time Out, Delicious, Foodies and
BBC Good Food magazine.

In addition Foodies promotional campaign includes:
Public relations activity, gaining editorial coverage in
regional and national print, radio and television and
key websites
Advertising campaigns in national press, regional
and local press and radio.

Outdoor advertising campaigns across 6 sheets

bus stops, flags and billboards.

Direct marketing, including strategic leaflet drops

and in-restaurant promotions

E-newsletter and email campaigns, tie-in’s with food
and drink websites, bloggers and dining clubs.

Viral marketing, blogs and activity on social networking
sites such as Twitter and Facebook.
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Michelin star and top chefs cook their favourite dishes live
for Foodies visitors in the Chefs Theatre, which seats 200
people. With demonstrations every hour, on the hour, chefs
pass on their hints and tips to visitors and inspire them to
recreate their dishes at home.

The Food and drink masterclass theatres each seat 100
people with presentations every hour by industry experts.
These are practical, hands on classes, involving tasting
and sampling and allowing connoisseurs to pass on

their expertise.

Children’s cookery experts give fun, practical
masterclasses for budding young chefs, teaching them the
basics and encouraging them to eat healthily.

Top restaurants serve taster portions of their signature
dishes, giving restaurants the opportunity to showcase
themselves to the Foodies visitor.

www.foodiesfestival.com

Stylish drinking establishments serve seasonal cocktails
and new drinks products.

Selected food and drink producers sell an array of local,
seasonal and speciality food and drink.

An opportunity for visitors to get hands-on experience
cooking with Michelin-starred and top chefs.

Live music entertainment creates a fun visitor atmosphere
and encourages visitors to make a day of it.

Food and drink companies occupy purpose built stands
under covered marquees and in space only areas.




Sponsorship

MAIN EVENT SPONSOR

A campaign with maximum impact will give brands and
companies the highest degree of exposure to increase
brand awareness and develop brand image.

A specialist, bespoke experience will be created for a
company or brand, achieving their objectives through
experiential activity, with opportunities to engage with all
the attendees at each event.

The sponsorship package includes:
Prime location feature with starshade pagoda or luxury
marquee in a“must pass” position
Branding on all visitor promotion — banners, signage,
flyers, leaflets, tickets, showguide magazine, websites
and email campaigns
Branding on front cover of showguide magazine
Branding on all communication with Michelin star and
top chefs, industry experts, producers and exhibitors
Branding on website, including logo’s on home page,
link to own website, banner advert and profile
200 complementary VIP event tickets for client
entertainment
Merchandising at event
Inclusion in publicity and promotion campaign.
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Product placement is an effective tool for creating brand
awareness and recognition.

The package includes:
Branding in Sponsored Feature (e.g. pop ups)
Branding in showguide magazine
Branding on all communication with Michelin star and
top chefs, industry experts, producers and exhibitors
On stage acknowledgements
3 x 3 meter shell scheme stand (optional)
Coverage on website, including logo’s on sponsored
features page, link to own website, banner advert
and profile
50 complementary event tickets
Merchandising within sponsored feature
Inclusion in the dedicated publicity and promotion
campaign.

Product showcase: £5,000
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Restaurant tents give restaurants the opportunity to have
a working kitchen and front of house, and serve sample
dishes at the event. The profile raising opportunity allows
restaurants to demonstrate their expert skills to discerning
Foodies.

Restaurants occupy individual, 6 x 6 meter pagoda tents

The rear of the tent houses the fully functioning kitchen,

and the front of the tent acts as a promotion,

presentation and service area

Restaurants are encouraged to serve three taster

dishes priced between £3-£5

Restaurants will be included in a dedicated publicity

campaign including coverage on website, link to own RESTAURANT TENTS INCLE

website, banner advert and profile and coverage in 6 X 6 meter pagoda

showguide flooring

50 complementary exhibitor tickets. 6 burner gas range and ove 'r
6 ft fridge and use of shared\wa

Please note that Foodies does not operate a token system in fridge ’

and restaurants retain all profits from sales at the event. double sink & hand wash unit

hot and cold water
Restaurant tents: £5,000 two stainless steel prep tables
waste bin

service counter ‘
biodegradable plates, wooden forld
and napkins.
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Apply for
a stand at
Foodies Festival

Ready Built Stand includes:
Shell scheme stand and fascia board
Mini Marquee Roof
Carpeted flooring
Company listing in event showguide
PR and marketing opportunities
20 free invitations for your customers
Discounted ticket allocation.

Shell Scheme price £247 per square metre
Space only, pagodas and marquees on request
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oodies
FESTIVAL

WITH TOP CHEFS

CONTACT US
Foodies Festivals
21 Royal Circus
Edinburgh

EH3 6TL

0131 226 7766
www.foodiesfestival.com





